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Abstract: The performed research led to the conclusion that there exists an opinion according to which the functionality of objects works independently of the semiotic field, this having only a utilitarian function. Virtually every object represents a sign, which is designed by taking into account the cultural and social context and the characteristics of the target reader. Pierce’s triadic relationship between sign, interpretant and object demonstrates the objects’ communicative potential; this quality can also be found in function and utility. Taking into consideration that designers’ main purpose is to create useful, aesthetic, functional and also economical product-objects, this study proposes a different approach of design, by foregrounding the semiotics’ task in product design and transposing its elements according to the technological implication. This study also tackles the semiotics’ implications for the industrial product according to the utilised technologies and the ecological factor. 
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